®
9 b education
academy



Burak Sirac

Digital, Strategy & Growth Director
Karbonat Advertising Agency

December 2018 - Present / Istanbul, Turkey

Digital Marketing Manager of Region Europe at Mercedes-Benz, Daimler AG
January 2018 - December 2018 / Berlin, Germany

Digital Marketing Specialist at Mercedes-Benz Turkey
August 2015 - January 2018 / Istanbul, Turkey

Management Trainee at Mercedes-Benz Turkey
July 2014 - July 2015 / Istanbul, Turkey







CHAPTER 1

Stratejik Yaklasim




Sirket iletisim Stratejisi

Kampanya lletisim Stratejisi

Dijital iletisim Stratejisi




Sosyal Medya Stratejisi nasil gelistirilir?

1. Kampanyanin amaci nedir?
2. KPI’lar neler olmali?
3. Hedef kitle kim?

4. Hedef kitle dijital kullanim davranislarn neler?

5. Hangi kanallar nasil bir konumlandirmayla kullanilmali?
6. TOV ne olacak?

7. Hangi formatlar kullanilmali?




Kampanya Amaclan

1. Marka bilinirligi

isletmenizin, markanizin veya hizmetlerinizin bilinirligini artirmak.
2.Erisim

Reklaminizi hedef kitleniz iginde en fazla sayida kisiye gosterin.

3. Trafik

insanlari sectiginiz bir URL'ye yénlendirin (dr. internet sitenizin ydnlendirme sayfasi, bir blog yazisi, uygulama vb.)

4. Etkilesim

Gonderinizle etkilesime gecme olasiligi daha yuksek olan insanlara erismek. Begenmeler, yorumlar ve paylasimlar etkilesime dahildir ancak ayni
zamanda sayfanizdan alinan teklifleri de igerir.

5. Uygulama yiikleme

insanlari isletmenizin uygulamasini indirebilecekleri uygulama magdazasina yénlendirin.

6.Video Goriintiilemeleri

Isletmenizin videolarini, bu videolar! izleme olasiligi en yiiksek olan insanlarla paylasmak.

HA-OPY:::




Kampanya Amaclan

7.Video Goriintiilemeleri

Isletmeniz icin potansiyel musteriler toplayin. Uriiniinizle ilgilenen insanlardan bilgi toplayan reklamlar olusturun (6rnegin biiltenleriniz icin aboneler
edinmek).

8. Mesajlar

Isletmenize ilgiyi tesvik etmek icin Facebook'taki kisilerle baglanti kurun, potansiyel veya mevcut misterilerle iletisime gecin.

9.Doniistimler

insanlarin isletmenizin sitesinde sepete iriin ekleme, uygulamanizi indirme, sitenize kaydolma veya alisveris yapma gibi belirli eylemi gerceklestirmey:
tesvik edin.

10.Katalog Satislan

Satiglarl artirmak icin e-ticaret magazanizin katalogundaki Grtnleri sergileyin.

11.Magaza Trafigi

Yakindaki kigilere fiziksel isletme konumlarinizin tanitimini yapin.

HA-OPY:::




KPI listesi

Brand Awareness KPI

Reach
Frekans
Impression
Video izleme
Like
Comment
Share
Reactions
Brand awareness
Favorability
Re-call

Direct Response KPI

Link click

Download

Lead sayisi

Conversion rate

CTR (Click-trough-rate)
Reach to lead

Lead to sales

Satis hacmi

Average order value
Customer lifetime value (CLV)
Customer retention rate

Cost per KPI

Cost per click (CPC)
Cost per download
Cost per conversion
Cost per lead

Cost per new customer
Cost per order




Hedef kitle

Hedef kitle belirlerken;

- Gergekci olun.

- Cok buyuk kimelere odaklanmayin.

- Davranis ve i¢ gorulerini tespit edebileceginiz alt gruplar belirleyin.
- Alt gruplarin kendi icinde onceliklendirmesini yapin.

- Farkli eksenlerde filtreler yaratin.

- Gecmis kampanyalarda ulasilan “customer audience”lar kullanin.
- Kanallarin hedef kitle tiretme metotlarini kullanin.

HA-OPY: @ 10 ®



Hedef kitle

19-25 yas arasi Universiteden mezun olmus,

Senede 1-2 hafta rutin tatil plani yapan,

Tatilini arkadaslariyla yurt icinde planlayan,

Outdoor sporlara ilgi duyan,

Instagram ve Youtube’u gunlik hayatinda aktif kullanan,

Tatil arastirma ve aligverisini online kaynaklardan gerceklestiren,
Avantaji 6n plana koyan,

Sitemizi ziyaret eden kitleye %4 benzer,

Sehirlerde yasayan kigiler.

Hn pY ; ORINO)



Hedef kitle dijital kullanim aliskanliklan

- 19-25 yas arasi Universiteden mezun olmus,

- Senede 1-2 hafta rutin tatil plani yapan,

- Tatilini arkadaglariyla yurt icinde planlayan,

« Outdoor sporlara ilgi duyan,

- Instagram ve Youtube’u gunlik hayatinda aktif
kullanan,

- Tatil aragtirma ve aligverigini online kaynaklardan
gerceklestiren,

- Avantaji On plana koyan,

- Sitemizi ziyaret eden kitleye %4 benzer,

- Sehirlerde yasayan kisiler.
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Kanal kullanimn
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TOV (Tone of Voice)

Markanin ses tonudur. Nasil konusur, hangi kelimeleri kullanir, nasil cumleler kurar gibi sorularin
cevabidir.

TOV ornekleri;

Uzman,

Geng,

Firsatci,

Yan koltuktaki arkadasin,

PUBG’de takimin tG¢lncusu,

Seni her zaman 6n plana cikararak motivasyon veren destekgin.

Hn pY ; ORCNO)



Pratik-1
Sosyal Medya Stratejisi
Olusturma




en-Bebek satis kampanyast

2 ay once satisa sunulan BABYX modeli icin satig
kampanyasi.

Web sitesi ve mobil uygulama Ulzerinden satis
yapilmak hedefleniyor.

Hedef kitle 0-24 ay cocuk sahibi AB SES grubu anne ve
babalar.

Uriiniin en 6nemli 2 6zelligi:

- Ekstra guvenlik sistemleri
- Kompaktlik




e-Bebek satis kampanyasi

1.Kampanyanin amaci 5. Kanal konumlandirmasi

2.KP!'lar 6.TOV

3. Hedef kitle

7.Format

4. Hedef kitle dijital kullanim davranmislan

Hn pY ; ® 17 0




CHAPTER 2

Sosyal Medya Kanallar ve
Formatlar




Sosyal Medya
nedir?
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Sosyal Medya Kanallari

OB vy d

Portal Eglence Diyalog Dans
(Fun)

ESlence ilham Kariyer Gaming
(Entertainment)
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Arkadaslarim ve Tanidiklarimi Takip
Edebilmek Igin

Bos Zamanlarimi Gegirmek &
Eglenmek icin

Haberleri ve Guncel Olaylar Takip
Etmek igin

Video Izlemek Icin

Cektigim Fotograflarn & Videolari
Paylasmak Igin
L

%70

%65

%45

%40

%39

Fikirlerimi Paylagsmak
icin
aaE—

Yeni Dizi/ Film / Sarkilarn Kesfetmek

\ o
% Icin
{

)ﬂ Muzik Dinlemek Icin

Yeni Urunleri Kesfetmek & Satin
" 'h Almak Icin

, Kullanmiyorum / Bir Fikrim Yok
@ -

%19

%17

%13

%12

%3




Bos Zamanlarimi Gegirmek & o
Eglenmek icin %49

Haberleri ve Guncel Olaylar Takip o
Etmek Icin %48

I

Arkadaslanm ve Tanidiklanimi Takip o
Edebilmek icin %46
—

%23

Video Izlemek icin

I

SRCA MO

Cektigim Fotograflari & Videolari
Paylasmak icin

%19

BY® @

Fikirlerimi Paylasmak
Icin

Kullanmiyorum / Bir fikrim yok

Yeni Dizi/ Film / Sarkilari Kesfetmek
icin
&

Muzik Dinlemek igin

Yeni Urlnleri Kesfetmek & Satin
Almak icin
€

%16

%14

%11

%9

%7




%46

Kullanmiyorum / Bir fikrim yok

Haberleri ve Guncel Olaylari Takip o
Etmek icin %42

Bos Zamanlarimi Gegirmek & o
‘ Eglenmek icin %20
dEE

Arkadaglarim ve Tanidiklarimi Takip a
Edebilmek Igin %15

i[;l-;lrlenm» Paylasmak %12
L

Video izlemek Icin

Yeni Dizi/ Film / Sarkilar Kesfetmek
Icin
-

Cektigim Fotograflar & Videolari
Paylasmak Igin
-

Muzik Dinlemek Icin

Almak icin

Yeni Urlnleri Kesfetmek & Satin
ﬂ -

%9

%5

%4

%3

%3
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Video lzlemek Icin

Bos Zamanlarimi Gegirmek & o
Eglenmek igin %55

Muzik Dinlemek icin %46
G
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Haberleri ve GUncel Olaylar Takip o
Edebilmek icin %23

Arkadaslarimi ve Tanidiklarimi Takip

Edebilmek Igin
-

Almak icin

ﬂ Yeni Urtunleri Kesfetmek & Satin
-

Cektigim Fotograflar & Videolar:
Paylasmak icin
«=

Fikirlerimi Paylasmak
Icin
-

Kullanmiyorum / Bir Fikrim Yok
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Story Ads




Photo Ads
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Video Ads

» 4,538 views
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Carousel Ads
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Collection Ads
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) Ashley HomeStore
Ashler Sponsored

Qv A

You've seen it in their homes, now see it in yours! Shop
gorgeous looks for great prices with free shipping on many

items
Y/hitesburg Dining Trinell Nightstand,
Room Bench, Brown/... Brown

$69.00 $179.99 $200.09




Shopping Ads
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Liked by amberarcadia and 51 others

feroldis This week's boot edit showcases seasonal
transitional pieces geared for warmer weather, that
still provide protection against the elements. Iconic
pieces, now available in stores and online.
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Instagram Live
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Instagram Reels
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Instagram |G TV

@kevin Announces IGTV ~

@ instagram 1 day ago
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ForYou Following Popula

Continue as kishsawhp

= :!J 651,960 views - 1,658 comments
Sick Little! Bea
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Photo

’ Auﬁii Irglan(:'

Watch Audi Live now and experience the all-new Audi
Q5 live and in real time.

The all-new Audi Q5 Learn More

O0= 77 5 comments 1 share
o Like () Comment &> Share




Video

Q, Search
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NEW IN! Get these looks before your bestie does!
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<3 Shop Now
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THE NEW 2017
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tap to explore
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Messenger

12:00 PM

Search

[# Status & Photo Q Check In

Jasper's Market

Receive 20% off your entire purchase when you visit
us anytime in September!

Come check out some fresh,

local produce for 20% off! © Learn More
Only valid for September
0%0
ol Lik #8 Comment ~
" . .

0000 T

< Recent

12:00 PM
Jasper's Market >

100% —

Manage

Jasper's Market

500k people like this

Hi there! Here's your coupon
for 20% off when you visit us
this month. Just show it to us
at checkout: SUMMERSALE

Find Nearby Store ) ( Hours )
s g s .
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Messenger

wil F

9:47 AM

2 Chats

%Y

@

pY

e

4,

Jasper's Market

£ 1007 .
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Great news! For a limited ...

Fred Smith
Jacob Souza
Laura Kellerman

Surf Crew

[ 2

il T S:31 AM 2 100% .
&« @ Jasper's Market o
Jasper's Market

521K people like this

Hi there! Here's your coupon for
20% off when you visit us this
month. Just show it to us at
checkout: SUMMERSALE

Find a store Hours
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Playable
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Not only for Kids
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Promoted text

ol TBARMORE & 9:15 AM 100% =

% Home <

The Barista Bar @ @baristabar

Love coffee? We've partnered with local
coffee bean roasters to bring you the
best flavors in San Francisco.

)
T ) ) I
[ 2 \/

Promoted




o1l TBARMORE & 9:15 AM 100% ‘=

@ Home

Promoted image

The Barista Bar @ @baristabar
.@ Love coffee? We've partnered with local
” coffee bean roasters to bring you the
best flavors in San Francisco.
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Home

Promoted GIF e v

The Barista Bar @ @baristabar

Love coffee? We've partnered with local
coffee bean roasters to bring you the
best flavors in San Francisco.
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Promoted




Promoted Poll

«tl TBARMORE & 9:156 AM 100% w—

g Home

1

- The Barista Bar @ @baristaba
Love coffee? Which destination has some

of your favorite coffee beans?

«il TBARMORE & 9:15 AM 100% ===

—, The Barista Bar @ @baristabar
Love coffee? Which destination has some

of your favorite coffee beans?

.l TBARMORE = 9:15 AM 100% ==

Q Home

The Barista Bar @ @baristabar
Love coffee? Which destination has some

of your favorite coffee beans?
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Promoted account ... .. ..
@ Home g

The Barista Bar @ @baristabar
Love coffee? Follow us to see the full

Barista Bar menu and specials.

Follow

The Barista Bar &
@baristabar

Love Coffee? We do! Our espresso, tea
and Tweets are freshly brewed.
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Promoted

Wil Seckney
Super excited for the @TheMESF
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Cosmopolitan @ @Cosmopolitan-1h
Watch @KateUpton break down why
dogs are honestly better than people

& 1 1 bit.ly/2vJ60FP




Amplify sponsorship

essee TWTRF 9:15 AM 100%

Q Home 1

BuzzFeeo
NEWS

BuzzFeed News @ @BuzzFeed... - 1h
The Oscars are just around the corner
— here are some past winners you
should chpc_:k out to gear up &

$AM2DM ©
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Live Your Best Life: Oscars
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Home h'g

First view o o

O #TheBaristaBar is trending

The Barista Bar @ @baristabar

Love coffee? We've partnered with local
coffee bean roasters to bring you the
best flavors in San Francisco.

>




il TBARMORE & 9:15 AM 100% ===

Promoted Live 7

N

The Barista Bar @ @baristabar

Love coffee? We've partnered with local
coffee bean roasters to bring you the
best flavors in San Francisco.

LIVE &2

The Barista Bar @ @baristabar
Hawaiian Kona coffee beans by the...
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Website card

sneee 412 PM - T Reth Bt sseee 412 PM -
e pa a
Home v X The Barista Bar '
")
ededp
C (| [~
#~ ™, The Barista Bar @ @ OaristaBar - 'm 2:00 / 312
' J Bring the Harsiabar expenence home
N with you. Try any of our seven new whole
bean blends.

Menu

In our coffee bars you can expect to find the

most remarkable coffee in all of its forms:

Check out our coffee selections online
BaristaBar.com whole bean. various approaches to brewed.,

and carefully prepared as espresso, Of course,
Ll &4 M enu nothing goes better with coffee than the right
) Prowolia baked good
In our coffee bars you can expect to find the
J most remarkable coffee in all of its forms

whole bean. various approaches to brewed,

B § B and carefully prepared as espresso. Of course, From the Coffee Bar,
o] P e ™ nothing goes better with coffee than the right customized to taste




App card

«ll TBARMORE & 9:15 AM 100% ==

@ Home e

The Barista Bar @ @baristabar
Love coffee? Download the Barista Bar

app for our menu and specials.

Barista Bar Coffee App
App Store

Promoted




Direct Message Card gy

, The Barista Bar @ @baristabar
Love coffee? DM us anytime to find out

more about our specials and locations.




Conversation card

«ll TBARMORE & 9:15 AM 100% '==m oil TBARMORE & 9:15 AM 100% (==

& Home Q Home

The Barista Bar @ @baristabar The Barista Bar @ @baristabar
Love coffee? Tweet which drink is one of Love coffee? Tweet which drink is one of

your all time favorites.

your all time favorites.

Tweet #TeamlLatte




Tweet to unlock

.. ATETW-F = Lrard. » ATAT Wi-Fi @ 1212PM &% » .. ATETWi-F & 122PM

< Tweet Tweet

- - » <
Th'e Walking Dead AMC : ]'m excited to see the #TWD &l‘ The Walking Dead AMC ¢
T World Premiere Trailer Friday at AD

1pm PT. https://t.co/cbjTDPv2ap -_
Tweet #TWDSDCC to reveal an Tweet #TWDSDCC toreveal an

exclusive #SDCC video. exclusive #SDCC video
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* | > BT

Exclusive #SDCC video
-

QWEWRTYWU I OFP

Thanks! #TWD
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Brand emojis

wil TBARMORE & 9:15 AM 100% =

g Home

- The Barista Bar @ @baristabar -
Love coffee? We've partnered with
coffee bean roasters to bring you the

best flavors in San Francisco.

aristaBar H H' H'

#The




all TBARMORE & 9:15 AM 100% (w=m):

Brand reminders g

The Barista Bar @ @baristabar
@ to be the first to know what our

ial is on Friday!
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Promoted moments - -

. The Barista Bar @ @baristabar
Love coffee? We've partnered with local
- coffee bean roasters to bring you the
best flavors in San Francisco.

The Barista Bar @ @baristabar
Hawaiian Kona coffee beans by the
Barista Bar




Promoted trends Py

Q Search Twitter {e}

Trends for you

#TheBaristaBar

Stop by for a taste of San Francisco
coffee at its best!

B Promoted by The Barista Bar




Promoted trend spotlight
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@ Q Search Twitter

#TheBaristaBar

Stop by for a taste of San Francisco!
B) Promoted by The Barista Ba
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Skippable ads in-stream ads




Non-skippable in-stream ads




Video discovery ads

23 Youlube




Bumper ads

3 YouTube
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Out stream ads




Masthead ads
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Youtube display ads

Video Title

YOURAD
HERE

Video Title Here

9.94949 999 viows
Published on1 year ago
Lorem ipsum dolor sit amet, consecietur adipisicing eld, sed do asusmod
tempor ncididunt it iabore el dolore magna aligua. Ut enim ad manim veniam
quis nostrud exaercitation ullamco. Heoad more




Overlay ads

£ YouTube - .




Sponsored cards
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Sponsored conten

‘ FixDex

How do you decide which features are most important? Download ox

for 3 complete guide to building features your users want' Mip://pin.it

Q Comment ~ Share

Tom Jimson commented on t

InJ




Message ads

Paige @ Codelane

[ Sponsored Nov 16

Ideas for better project management

e Paige Eklund
Hi Aaron.
With Codel.ane’s custom solution, it's easy to see your key
insights in one place. Your platform will empower your teams to
make faster, better-informed decisions to optimize your ROI.

Sign up for a free demo today, and see what Codel.ane can do.

Get started.
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Conversation ads

( FixDex

Sponsored Wed

( y  FixDex - 11:21am

Hi Sam! Love analytics?
Join us at the FixDex Data Summit and
see the latest in analytics.

( (2 View event detiils J

[L’.' Register]
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Text ads

Ads You May Be Interested In

Propel Your Job Search - Fast!

On the job hunt? Get your work in
front of the right people and let top tier
companies compete for you

Simple Prototyping

. Create realistic animations and bring
your designs to life as interactive
prototypes. No code required

Deeper Customer Relatonships
Cf Take connections with customers to

the next level with FixDex. Call today
for a free triall

Ads You May Bo intercstes In

. Propel Your Job Search - f ast!
i the jobs b

SEmpie Progotyping
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Linkedin video ads
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J Like | Comment S

i)

TECHCORE WORLD 2018

alas
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Techcore World 2018, Register
=1 )
Y Ll Elce P

> —
12k Likes » 117 Comments « 549 Views

(5 Like E Comment @ Share

Techcore Al

Award winning guide to
enterprise A

Download owr free guide to learn haw to unleash

the power of enterpnse Al to boost your ROI

We'll send this in%o

jstevens@runity.com|




Carousel ads




[ ]
Ad wee Ad oo
Get the latest jobs and Industry news by Get access to 100+ consultants worldwide
joining us on Linkedin

/ O \ Theresa, explore opportunities from Donald, get the business advice that
Golden Phase matters 24/7

[ Follow ‘ Request demo

Ad
Victoria, expand your reach through
these tried and tested strategies

The Ultimate Guide to Building
Fixdex Your Social Strategy

Ad Fixdex - 1,427 followers PDF

Welcome the future of work, with Runity 3.0. ® Preview & Download

RUNITY

of

Veronica, learn how Runity is
changing cloud based collaboration.

Requestdemo
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Desktop video ads

() Browse Esports  Music - Search & Login m [}
RECOMMENDED CHANNELS  «| Catch ESL_CSGO right after this ad break; stick around to support the stream! A (Y STREAM CHAT g‘
\.J/ 8 L0
‘ wtcN ® 11.5K L ! vy — )
Phasmophobia g Gift a Sub now
< to be #1! >
a Rammus53 ® 21K
PLAYERUNKNOWN...
Mithrain © 2.4k nfniity: 4 of them same ads in a row
Just Chatting dallone: Idhl drop A
X:::%ys: ® 3.2K [ tamipeachiol: S A
Q Riot Games ® 16.7K Vytautas1111: IDHLDROP A
League of Legends
[™ 1Fudd1: these Mountain Dew ads every 2
g j:(s’:(gf\z;r'(‘:’:g ® 3.3K seconds are going to make me rage quit life .....
Q Naru ® 1.9K knightistakennow: rjewdffrrgh
League of Legands nicknamegamero: fucking moderators
Q pankylol ® 23K
League of Legends Flagge: IDHLDROP A
@ ESL_CSGO ® 39.7K aziz_squizy: IDHLDROP A
Counter-Strike: Gl... n
worldslasthope8: ¢
Rogu ® 646
@ VALORANT oddisss: 8 ads OMEGALUL
u mccthjcece: Pog
,4 [ mexxox: IDHLDROP A
_ warlog844: IDHLDROP A
Sign up to
experience the alancr1701: 8 ads wtf
best of ! tanayshinde_: IDHLDROP A
ESL CSGO . D masterjohn2: mommy milkers
& %, ESL_CSGO @ m ¥ Subscribe v
. o i : 2727?
Chat with other fans «,&) LIVE: Faze Clan vs. BIG - [EM New York 2020 - Group B - EU O%ses Bisis A i madestiny97: 7 ADS WTFF 27?2?
Y o b — .
Capture your favorite Counter-Strike: Global Offensive s Team: ESL  English Esports FPS Shooter Strategy Action fpssentinel: \DHLDROP
LIVE
moments

Follow to get notified when © Slow Mode




Homepage Headliner

@ Browse Esports Music

RECOMMENDED CHANNELS «|

‘ wtcN ® 111K
Phasmophobia
e Rammus53 ® 18K
PLAYERUNKNOWN...
4 Mithrain ® 23K
Just Chatting <
Videoyun ® 3.2K
Among Us
0 Riot Games ® 16.7K
League of Legends
g JrokezFTW ® 33K
Phasmophobia
a Naru ® 1.9K
League of Legends
@ pankylol ® 2.3K
League of Legends
(,; ESL_CSGO ® 39.7K Live channels we think you'll like
%/ Counter-Strike: Gl...
@ Rogu ® 646
VALORANT

Join the Twitch
community!

Discover the best live
streams anywhere.

111K viewers

Hastasina !gekilis | 20:00'a kadar sub ol ...
wtcN
Phasmophobia

Turkish

l'_@ LogIn m 2

Search

ProoFy
Call of Duty: Black O...
37 viewers

PROOF

Squad Stream English

During Hispanic Heritage Month,
we're spotlighting incredible
Hispanic and LatinX streamers
on Twitch!

1.8K viewers

., 3.2K viewers

miibarek cuma kanks gokzel bir yayin | instagram.com/cemKar... Icekilis Iprime baslik yok yarina sakladim

Rammus53 Mithrain Videoyun
PLAYERUNKNOWN'S BATTLEGROUNDS Just Chatting Among Us
Turkish Turkish Turkish
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Mobile video

4:20 PM

L WYING LIGHT - NG+ PLAYTHROUGH #DownloadRam
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LIRK & Videos 2,953 Clips Collections Events m Subscribe ¥ Stream Chat Rooms =

Z Recent Cheer v

This Ad supports LIRIK

OMEN X LaDtOD (W’q Topramens; 'ﬁ 1000 | wish | could redo all

f&ﬂ n lexcrosss: LMAOOOOO

-
s D modemmikel: E

%ﬁﬂ - d Thanks for 1000 bits topramens

B c s782: A
5 2] pioka: Lub
Bocoory: 4D

.
S

[%¥] Kristijan1001: CHOSE THE WRONG ONE for THE
FUN OF IT @LIRIK 1!l

B0
B oves:
?g’a WisdomDota: Cx

P8 @ Ratfanel.

Advertisement. Your video will begin in 6 seconds.

NOTFORTNITE PogChampa

5 A 38,681 © 229,058,374 |[1] Share
®® Super Seducer u The Hammer Squad
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SureStream ad

T2 MEDIUM
1-TOPPING PIZZAS

CINNAMON BREAD
TWISTS

ADAM RL’INS . - 16-PIECE PARMESAN |
g EVERY’THING BREAD BITES

COCA-COLA® 2-LITER
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The moment you open TikTok

<
Q =
< \
SEVEILILER BUNU
SARK"_ARI awillsmith
90 |
. 19 15.4M 881M
# benibul 447M> A
' : L ?; ; Messag ,Ov
llu“:..' ? 4 |
ﬁ \ ‘f ‘
[ o »
# t?roomchallenge 297.6M>
o 1 ’ I}
awillsmith @ f 2l I o
Idon't remember making this,..? .
@chrisashley . g i
d 2 It Down - @BMW KENNY —
A + 5 2

Discover

Wa?ch ' Discover Create Post

(For you & flowing page) (Trending Hashtags) (Shooting page) (Profile page)



In-Feed ads

)

TikTok
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n-Feed ads

JJ .@umzs orijinal ses - b

Q Following  For Yo Takip ediliyor ~ Sizin icin

A
A
)

CHALLENGE |,

Kurallari sen belirledin. 4

@Flormar

Simdi kirpikler daha hacimii daha kivrik! : :
HerAcidanMilkemmel SHemsoral : ura | Toyota Hybrid Challenge Yeni JGyota EHR IS
y geri donuyor

JJ romoted Music Promote Evden Aligverisin Giivenilir Yolu 5 -
' ; JJ Tanitim Miizigi  Tanitim M
Hepsiburada'dan Gecer sponsor

Shop Now > " . - B o =3
J1 Dnerllen Miizik  Onerilen

L ANC) @ £ f® Q

Home Ana sayfa

2




In-Feed ads

Takip ediliyor ~ Sizin igin

@Spotify

1Sevdigin sanatcilan dinle. Tamamen
teretsiz.

J3 Tanitim Miizigi  Tanitm M

®# Q g ¢

Ana sayfa Kesfet Gelen Kutusu




Creator partnership

Following For You

life! #TacoBellPartne (Tl
J3 Origina/'Saund=@C.J OperA

Learn More >




Top view

)

TikTok
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Hashtag challenge

#inmydenim

40.9M views

[ Add to Favorites

}4 " ¥ Official
3

2
i

P
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Branded effect




TikTok Ad Models

Conversion / Always on Consideration Awareness

Jd TikTok

d TikTok

Branded Effect Creator Partnership

In-Feed Ads

Branded Hashtag TopView

Challenge



Kullanim amaclarina gore kanallar

Propel sharing & engagement
with paid promotion

ADVERTISING

PAY PER CLICK

DISPLAY ADS
RETARGETING

PAID INFLUENCERS

PAID CONTENT PROMOTION
SOCIAL MEDIA ADS

SHARING
MENTIONS

SHARES

REPOSTS
REVIEWS

EARNED
MEDIA

PAID
MEDIA

SEO & brand content
drive earned media
(sharing) &traffic

Leverage owned, earned,
and paid media
for a comprehensive
marketing strategy

WEB PROPERTIES I
WEBSITE
MOBILE SITE Gain more exposure to
BLOG SITE web properties with SEO
SOCIAL MEDIA CHANNELS and PPC

HA-OPY @107 ®



CHAPTER 3

Hedef Kitle Yonetimi
Targeting / Re-targeting




Hedef Kitle Funnel

Think Do Care

Y X

Build Awareness Influence Consideration Drive Action Grow Loyalty




See - Awareness

\ 4

The largest addressable
qualified audience for
which a one size fits all
message makes sense




Think - Consideration

The largest addressable
qualified audience with
some commercial intent




Do - Action & Purchase

The largest addressable
qualified audience with
loads of commercial
Intent




Care - Loyalty

People with two or more

commercial
transactions and brand

fans

* Or one transaction in high involvement categories




See - Awareness

See

4

® | am passionate about
something
° I'm open for a brand

interaction with me

® | know about a brand

@ | am interested in certain
topics

© I've heard about a product

and didn't ignore it.

° I'm interested in a product
or products from that
category

® I’'m in a relevant mindset

that fits the brand or
product

Think

I’'m looking for information

I’'m scoping out brands / budget /
market

| look for reviews for specific
products

| ask look for expert advice

| ask my social sphere for
feedback and opinion

| discover new criteria & elements
| calibrate my criteria
| want to be inspired

| am looking for utility

Do

o
) 4

| want to purchase a product
| want to find the product

| want to compare prices

| want to know where to buy
| look for the closest POS

| want to see the product

| want to feel the product

| am looking for a quote

I’'m using a product

I’'m satisfied and convinced that
I've made right decision

| believe | can contribute to a
conversation around my product

| believe | should tell the world
about it

| believe | should be recognized as
an expert

| want to be associated with a
brand /product

I'm deeply passionate about the
category / brand / product




Funnel journey

Er TN N

Awareness

Awareness Consideration m




Sosyal medya hedefleme

o

® A

Custom Audience Look a like Fans Visitors - Users

Q = i

Viewers Location Interest Demography

HA-OPY:::



Hedefledigimiz kitle istedigimiz aksiyonu
almazsa ne olacak?

Hn pY ; @170



Re-targeting

Website Campaign
page




Re-targeting

Campaign
page

) //f\* YDUJ:O’L‘[OH
I academy



Re-targeting

.

Campaign
ke Lead Forms

page

HA-LOPY: @120 ®



CHAPTER 4

Sosyal medya operasyon




Oyun plant

Always-on icerik plani

Performans icerik plan

Kampanya & Proje

Influencer Is birligi Influencer

AY

HA-OPY: @1220



Content Kategorizasyonu

Aylik sosyal medya iletisiminde iceriklerin dengeli hazirlanmasi ¢ok kritik.

- Marka

- Uriin

- Urin fayda

- Reason-to-Believe
- Kampanya

- Offer

- Satis noktasi

- Collaboration (is birligi)
- Sosyal sorumluluk
- Inovasyon

- Kurumsal

HA-OPY: @123 0



Operasyon

Not
Ekim icerik o daki ti dasl
.. . - Operasyondaki tum paydaslar
plan LIVE & Adaptasyon & Yeni icerikler masada olmali. (sosyal medya
olusturma ajansi, medya ajansi,
influencer ajansi vs.)

Eylul Kasim icerik - Onceki aylardan “cikarilan

Degerlendirme lan1 olusturma dersler” bir sonraki ay1
g P > optimize etmek icin

kullanilmali.

- Data her zaman on planda
olmali.

- Olusturulan plana mumkun
oldugunca sadik kalinmali.

- Operasyonel kolaylik
saglayacak toollar
kullanilmali.

Kampanya

Planlama Kampanya LIVE

H3 H4 H1 H2 H3 H4
Eyliil Ekim

Hn pY ; OXVZIO)



CHAPTER 3

Kreatif Yaklasim




Yaratici iceriklerin

3

temel ozelligi

Hn pY ; @126 ®



“Thumb-stopper” olmali

10.259 begenme

sephoraturkiye 3D Etkiye Sahip Ultra Hacimli Maskara
#OutrageousOversizedLashes #Sephora

0 sephoraturkiye

oQv A

karbonatsm Istegin siyah, kivrimli ve hacimli kirpikler mi?
O zaman Outrageous Oversized Lashes Maskara Sephora
magazalarinda ve Sephora.com.tr'de seni bekliyor.

See Translation

Qv N

No one
karbonatsm Dikkat et! Bugiin eglence seni sarabilir. &z grows
A See Translation Ketchup
like

LACK

TV bench,
bitack

SR 59

It's that affordatie

IMEA v




Gorsel mesaj1 net olarak vermeli




Guclu bir metinle desteklenmeli

"OH BABY!"

"OH! BABY’




NY O

“—d ) -J
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20:51
<

Populer

&

ol T @
Q menemen anket ol
Enson Kisiler Fotograflar Videolar

Neden TT oldu? @nedentt... - 29.11.2019

Vedat Milor: "1990'da ABD'de sosyoloji
doktorasi yaptim. Tezim ABD'de en iyi tez
secildi. Onemli bir sey yaptim. Tiirkiye'de
hi¢ kimse haber degeri gérmedi. Ama
'Menemen sogdanli mi olur, sogansiz mi
olur?' diye anket yapiyorsunuz. 500 bin
kisi katilyor"

1,.9Mn goriintiilenme - Kimden: TRT 2
Q190 113628 19,68 5

Konyaspor Tarihi @konyas... - 8.09.2020
Hangisinin Konyaspor'dan ayriligina daha

¢ok tzlldunlz ? °

Q al &

Aykut Kocaman

20:51 all =@

< Sohbet ©)

Vedat Milor &
' @vedatmilor

Belki Twitter'da dunyayi kurtarmak
mumkUn degil ama en azindan en
buyuk gastronomik problemimize(!)
hemen burada noktayi koyabiliriz.
Menemen soganli mi olur sogansiz
mi?

Soganl %51
Sogansiz %49

437.657 oy - Kesin sonuglar
16:04 - 24.08.2018 - Twitter for iPhone

5.052 Retweet 6.035 Alinti Tweet 16,1B Begeni

S (o L 4 w

. Yanitini Tweetle

w Kubilay OZEN @ @ _kubilayo... - 26.08.2018
Ege pidesi soganli mi olur sogansiz mi ? #ege
#pide

Sodanl %67

© Q al &




“Let’s build,

................... (©ntinental

The Future in Motion

O Qv N

HA-LPY:: S



DUCT TAPE

+8.50

All the tools you need 1o create modern arl
can be found in Tekzen!

Qv N
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< Reme ber u

@ . THAT

The only thing scarier The only thing <_Carif'f The only thing scarier
than the threat, is the law. than the threat, is the law. than the threat, is the law.
It’s not illegal to threater It's not illegal to threaten It's not illegal to threater
to share se: agery to s exual imagery 10 share sexual imagery
Demand : le N end o Demand an end
to #TheNakedThreat ; to # Nake to #TheNakedThreat

~,

H n O Kfﬁf"y pYodu:ation @ 141 @
L 4 academy



So0n it won't be just & fiker
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SOMETIMES
THE MOST HEROIC
THINGS WE DO,
ARE THE THINGS
WE DON'T.

* N

I'HANK YOU
FOR STAYING HOME.

- w’w 5

N

#StayAtHomeHeroes
#Batelco

4»—0—'1?2@"—-—@;
SOMETIMES
THE MOST HEROIC
THINGS WE DO,
ARE THE THINGS
WE DON’T.

* & *

THANK YOU
FOR STAYING HOME

——— O —

\ A
& W/r f‘vﬁ‘

R

#StayAtHomeHeroes
#Batelco

@143 0



THANK YOU
FOR WEARING
A MASK IN STORE
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divenow
digital & creative tech
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Compose Message




Soru & Cevap
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