®
.b education
academy



Elif Hacibektasoglu

Head of Growth at nabulu
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Facebook&Instagram




Facebook Business Manager

Facebook reklamlarini business.facebook.com lGzerinden olusturulan Business Manager
hesaplari ile veriyoruz.

& > C | & https://business.facebook.com fax M@ FHO r @ @

Click to go forward, hold to see history

facebook for business

Business Manager

Manage ad accounts, Pages, apps and the people who
work on them — all in one place. It’s free.

Create Account

HA-LOPY @ O



Facebook Business Manager

A) users

K} People
= Partners

o System Users

B Accounts
=™ Pages Facebook sayfalari: Her reklamverenin mutlaka sahip olmasi gerekir.
Reklam hesaplari: Her reklamverene ayri olarak acilir, birden fazla sayfa
B BEecous baglanabilir.

¢ Apps

Instagram hesaplari: Instagram hesabi olan reklamverenler icin ayrica
acilip sifreleri ile sisteme tanimlanmasi gerekir.

(@) Instagram Accounts

B Projects

HA-OPY



Facebook Business Manager — Hesap Kurulumu

Create New Ad Account

Ad account name{ |

Advertising on behalf of Resolution Media Turkey - OM... «
Time zone (GMT+03:00) Europe/istanbul «
Currency TRY — Turkish Lira =
Payment method Select payment method «

P.O. Number (optional) @

Cancel

Request Access to a Facebook Page

Request access to a Facebook Page if your business needs to use this Page on behalf of another
business. For example. you work for an agency, and you want to run ads on a client's Page. The Page

will still belong to its current owner.

Cancel




Facebook Business Manager — Hesap Yapisi

Facebook reklamlarinin 3 basamakli bir yapisi vardir:

1-Kampanya: Hedef secilir
2-Ad set: Bltce, harcama ayarlari, hedefleme, reklam alanlari secilir
3-Ad: Reklam kreatifi secilir/olusturulur

B): Account Overview B2 Campaigns == Ad Sets B Ads

HA-OPY




Facebook reklamlari isleyisi

Kreatiflerin
(metin,banner,video)

olusturulmasi

y

Kampanya hedefinin *Tarih
Secim *Reklam Alan

Reklam Grubu ayarlari

*Hedefleme




Facebook Reklam alanlari

BUthyi efektif kullanmak ve performansi arttirmak icin tim reklam alanlarini degerlendirmek
gerekir.

Stories Audience Network

Messenger

o

Messenger




Facebook kampanya hedefi

. N [ ~ ‘ -
Campalgnj Choose your objective. (% N Help: Choosing an Objective  Use Existing Campaign

What's your marketing objective?

(Awareness XConsideration XConversion )

Brand awareness Traffic Conversions
Reach Engagement Product catalog sales
App installs Store visits

Video views

Lead generation




OROIO

Reklam Modelleri

Jasper's Market
Sponsored

It's fig season! Not sure what to do with figs?
Here's a great dessert recipe to share.

Fig Tart with Almonds
The simplicity of this tart perfectly... = Learn More

Www.jaspers-market.com

O & o 119 5 comments 16 shares

|ﬁ Like B Comment ~» Share

1. Social Information
When available, people will see
whether their friends have

engaged with your business.

2. Business Name

Grab interest with more info

about what you're advertisin;

oQ

4. Images and Videos

A customisable button

m

Instagram
@ jaspersmarket Sponsored v

) C} LEARN MORE

jaspersmarket Use our app and get delicious recipes for
Jasper's Market's latest produce. It's fun, easy, and
most of all, free!

1. Instagram Handle

Your Instagram handle is always

shown prominently.

2. Images and Videos

ing images and videos

our target audiences

3. Call to Action (optional)

A customisable button

encourages people to click.

4. Text

Grab interest with more info

about what you're advertising.




Reklam Modelleri - Ornek

Post Video Carousel

.“) Jasper's Market ik Like Page Jasper's Market il Like Page Jasper's Market
Sponsored - € S red - € P8 rnsh i 37 :
Sponsored - €

Make breakfast more enjoyable with Jasper's fresh raspberries. Stop by Jasper's and take a look at our latest shipment of fresh produce!

Jasper's is more than just groceries! You can now find all of your cooking
tools and utensils on our website.

ile Like W Comment # Share 7 Like @ Comment # Share

Set of five white ceramic bowls White ceramic mortar and pest

$20 $25

Comments 1 Sh

il Like B Comment #» Share




Carousel Ads (Trafik, Donlisum, Marka bilinirligi)

MVMT Watches
. “
Our most far stylos 4

popUSar
stock!




Canvas Ads (Trafik, Déniisiim, Marka bilinirligi, Etkilesim, izlenme)




Lead Generation

Form doldurmaya yonelik reklam formati, potansiyel yeni musteri bulmak icin kullanilr.

Jasper's Market il Like Page

Sign up for our newsletter for 20% off and get deals and new recipes
delivered to your inbox every week.

When Do You Plan to Purchase?

Rachna Sethi

Take on mountain crossings and crosstown traffic,

rachna@bholtandpartners.com

The 2015 Range Rover Evoque Get Quote

. N 0-3 Months
Get our Emails & 20% off 36M$$s
We offer the best local produce.

6-9 Months

Sign Up Ne S

Like # Comment




D AINgung Huang
i You all look so happy!

Write a comment

o 9T|91nall. Co;s! Clothing

Put a little spring in your step with pieces
personalized to your style, size & budget. Tell us what
you need,

JPENS IN MESSENGER ° Send M
" . en essage
Chat with stylists ~

O % © John Evans and 23 others 2 Comments
i‘)lec C)Commcm £ Share

% Riza Selguk Saydam with Xingling Huang
. and 2 others.

ay at 11:14 PM - @

Good friends, good food and a lot of laughs.

B ® ® &

Lead Generation — Messenger

gh an ad. Whe
r |

cked. View Ad

Hi Mohit! Tell us more about you
to help our stylists send you
personalized looks.

What kind of outfits are you
looking for?

How would you describe your
style?

Fashion Forward

When do you need your first
shipment?

This week 2-4 weeks Next month

tTe@ e ® O

{ === Original Coast Clothing Q

to help our stylists send you
personalized looks.

What kind of outfits are you
looking for?

Dinner

How would you describe your
style?

Fashion Forward

When do you need your first
shipment?

What zip code will this order
ship to?

Thank you for your response.
Let me transfer you to a stylist
who can get this started for you.

3 O IR

{ == Original Coast Clothing Q

How would you describe your
style?

Fashion Forward

When do you need your first
shipment?

This week

What zip code will this order
ship to?

Thank you for your response.
Let me transfer you to a stylist
who can get this started for you.

Hi Mohit. I'm Pam and | will be
helping you with your order. Do
you have any questions before
we get started?

3 O IR




rafik - Click to Messenger & Whatsa

° °
¢ oz @ o=
[ I V4Nl 927 \ VI
12:00 PM 100% - T [eeecom 12:00 PM 100% " | Q searct ) +521 222 477 4567 . ) +521 222 477 4567 .
SR | e Jasper's Market > YEERE e < Last seen today at 8:12 PM AR I < Last seen today at 8:12 PM A I

| & status & Photo Q Check In

Jasper's Market i Jasper's Market
500k people like this | [RK] Today a BAM - @

ouioiiar - Just arrived, fresh vegetables! Jasper's Market
. Just arrived, fresh vegetab. Jasper's Market ﬁ

Message or call before 4pm to get them delivered

Just arrived, fresh vegetabl
www.facebook.com

Receive 20% off your entire purchase when you visit 1
us anytime in September! " , ) today. www.facebook.com
Hi thege. Here's your coupon — I'm int ted in thi t I'm interested in this post:
for 20% off when you visit us m interested in this post - https://fb.me/ZzKAN5TB
this month. Just show it to us https://fb.me/ZzK4AN5TB
@ at checkout: SUMMERSALE
el ® B °
1123450617 )18)19])0 1123450617 18]9])0
Come check out some fresh, 2 - A
local produce for 20% off! @ Learn Mc q w e r t y u q w e r t y u
Only valid for September
040 alsfidiflglhlilk]! alsfidifiaglh]ijlk
Jasper's Market ‘ © Send Message )
- ® Comme A sh i o - ocal Business ( J 7z X v nm ea z 1 x v n m
\(Find Nearby Store) \/Hours/) * = b L) & b
- .. B @' © John Evans and 23 others 2 Comments
B8 Type a e Sym @ English(UK) oo Sym @ English(UK)
0€ a message
News Feed |£7 Like C) Comment ﬁ> Share




Instagram Stories

HOLD PAUSETO GET (NN B | SRR 0 |
' l ” | [t A )
15 SECOND *

Stream this movie

|
!

SWIPE UP TO VIEW




Instagram Stories Carousel & Canvas

Instagram Story alaninda max 3 taneye kadar imaj veya gorsel arka arkaya reklam olarak
gosterilebilir. Canvas modeli de |G Stories icinde kullanilabilir.

THE ARCHIVE REISSUE
LOGO REMIX .

FRAE &, SWIPE UP TO SHOP
#GapLogoRemix THE COLLECTION

> O o2 G




Collections & IG Shopping Tags

v 41

.
e Katespaceny

Michael Kars

. Urban Decay Cosmetics

We've got the parfact gifts for all of the beauty
Qur top picks for every guy on your list. #GiveKors ( junkies on your et

camaron groet
oo

Gifts For Him Urban Decay Gift List
mx itup strao
tassel patk

= EE

O%0

® 1084 Nhas

2] - o n 5 Iatespacdios, " LR




Dinamik Uriin Reklamlar

Internet sitemjzi veya mobil uygulamamizi ziyaret etmis kisilere ilgilendikleri Grinleri
kisisellestirilmis reklamlarla gos erme.




Instagram Branded Content

Markalarin Influencer isbirliklerinde
kullanabilecekleri Branded Content
ozelligi ile, Influencer post’una
marka ismi eklenebiliyor ve marka
sayfasindan ilgili postun tim
metrikleri gorulebiliyor.




Optimizasyon




Kampanyalar nasil optimize edilir?
N\

Kampanya hedefine yonelik metrigin kontrollii ve maksimuma getirmeye
calisiimasi

‘ Kreatiflerin test edilmesi gerekirse degistirilmesi

\

Hedef kitlelerin test edilmesi gerekirse degistirilmesi

Kiguk hedef kitleler var ise eklemelerin yapilmasi

[

‘ Gerekli Remarketing hedeflemelerinin diizenli olarak kampanyalara eklenmesi
/

Kampanya dontstim hedefli ise dontsimin bir adim 6ncesine cekilerek
denenmesi




Hedefleme




Facebook hedefleme stratejileri

Ana hedefleme

Facebook hedefleme olanaklari ile direkt hedefleme

Yeniden Hedefleme — Retargeting

Siteye gelmis / sayfa ile etkilesime gecmis olan kitleye
tekrardan erisme. CRM datasini direkt hedefleme.

Lookalike hedefleme

Mevcut kullanicilara benzer (konum, yas, cinsiyet ve ilgi alanlari
gibi) kisiler bularak daha fazla kullaniciya erisme.



Facebook hedefleme se¢cenekleri

* Yas e Egitim durumu e iIgi alani e Network tipi e Site datasi
e Cinsiyet e iliski Durumu e Seyahat durumu e Cihaz tipi e Sayfa datasi
e Dil e is durumu e Yildé6nimii e Android/iOS

e Lokasyon e Ebeveynlik e Expat

e Dogum giinii durumu e Dijital kullanim




Ozel hedefleme olusturma

G Musteri dosyasi ile (CSV, TXT uzantih)

*|zinli data olmasina dikkat edilmelidir
*Kolon halinde e-mail datasi olmasi yeterlidir

a Websitesi datasi ile

*Siteye pixel yerlestirilmis olmalidir
*Belirli sayfa URL tanimlamalari ile ilerlenir

e Etkilesim ile

*Video, Lead form, Canvas, Facebook-Instagram sayfa etkilesimleri veya Etkinlik

— Lookalike

HA-OPY




Kampanya Acarken Puf Noktalari

1 Saved Audience: Olusturdugunuz hedef kitleleri kaydederseniz bir sonraki kampanyalarda
tekrar tekrar kullanabilirsiniz.

Audience

Define who you want to see your ads. Learn more.

Create New Use a Saved Audience »

2 Hedef kitle buyiikliigli: Olusturdugunuz hedef kitlelerin her bir AD Set icin minimumda 1-2
Milyon civarinda olmasina dikkat ediniz.

3 Reklam Alanlari: En iyi calisan reklam alanlari Feed & Stories’dir, min 4 reklam alani acginiz,
FB ve IG yayinlarini beraber yayina aliniz.

4 Butce: Gunluk degil kampanya sonuna kadar butce ile ilerleyiniz.
HA-OPY




Kampanya Acarken Puf Noktalari

5 Blitce girisi: Butce girisini yaparken ondalik «.» ve «,» kullanmadan giris yapiniz.

Lifetime Budget w TL525.00
Budget ©

— e —

Carousel ayarlari: Carousel formati olustururken eger gorsellerin sirali gelmesini istiyorsaniz
optimize et ozelligini kapatiniz.

v Automatically show the best performing cards first €




Tuketici yolculuguna gore reklam modelleri

Marka bilinirligi
Erisim

Etkilesim

Video

Trafik
Uygulama

Form doldurma

Satin alma Dén(]s(]m

Katalog (Dinamik,Koleksiyon)




Teklif,Butce Ayarlar




Teklif Sistemleri

1 Manuel bid

Reach,Traffic, View, Engagement, App Install, Lead, Conversion hedefleri icin
yapilabilir. Maksimum 6denmek istenen birim maliyet ile yonetilir.

. Lowest cost - Ge! the most link clicks for your budget ©
Bid Strategy ©

v Sel aoidcap

TL10.00

2 Otomatik bid

Sistemin kendi optimizasyonuna birakilir, uygun birim maliyet metrigine gore
sistem optimize eder.

HA-OPY




Facebook satin alma turleri

Auction

Reklamlarin performans optimizasyonu kampanya amacina

gore, Ucretlendirme ise CPM(gosterim basina) olarak ’
gerceklesir. y

Reklam Verenin Sundugu Teklif
Reklamin Kalitesi ve Hedef Kitle Alaka Duzeyi

Tahmini Kullanici Eylem Oranlari

Reach&Frequency

Erisim optimizasyonu

Frekans kontroli
Sabit CPM bazli satin alma

Reach and Frequency Buying

Select Placements Select Audience Reach and Frequency
Start Date End Date Frequency Cap &
12/3/2014  [E @1200AM  12/10/2014 [E] @ 11:59PM 2
All times shown in America/Los_Angeles local time. Avg. = 1.61 @

¢ You can reach 6,633,863 people (34%) with a budget of $54,198.07

View Budget CPM

Cancel

6.63M $54,198

Reach: 10.21M of 19.29M (53%) people are available during this time period.

Avg. CPM = §5.07

Back m




Blitce Planlamasi

Optimum butce planlamasi erisim ve frekansa gore
hesaplanir.

Bilinirlik: Marka hedef kitlesine belirli bir oranda ulasabilmek
icin planlama yapilmasi dnetrilir.

Performans: Marka hedefine uygun birim maliyet ile
hesaplanarak belirlenir.




Teknik Ayarlar




Facebook %20 Kurali

Facebook’ta reklama tasiyacaiginiz hicbir kreatifin ilk gérseli %20’den fazla text iceremez.




UTM vyapisi

Remove

* Image Video / Slideshow

Select Image

» Recommended image size: 1080 x 1080 pixels
* Recommended image ratio: 1:1

» To maximize ad delivery, use an image that
contains little or no overlaid text. Learn more.

For questions and more information, see the Facebook Ad
Guidelines.

Headline ©

RLO

Build @ URL Parameter

URL ©

www.abc.com?utm_source=facebook&utm medium=cpc

Source / Medium

1. google / organic

2. (direct) / (none)

Campaign

(not set)

(not set)

\ J

Acquisition

Sessions

864 (79.19%)

121 (11.09%)

3. | facebook / cpc

Winter 2016 Sale

71 (6.51%)

4. |Inkd.in / referral

5. github.com / referra

(not set)

(not set)

17 (1.56%)




Facebook Watch & IGTV

Discover See what people Create your ~
new shows are talking about Watchlist IGTV

O Latest Episodes

Saved Episcdes

The Growt Chees Hert
HUNT [
Following

TODAY'S SPOTLIONY

Bt moas o

WHAT FRENDS
ART WATCMING

Swi with Statoof o
my m 15712018) t

() chcoitoi




Yardimci Kaynaklar

Facebook Blueprint
https://www.facebook.com/blueprint

Facebook Yardim Merkezi
https://tr-tr.facebook.com/help/



https://www.facebook.com/blueprint
https://tr-tr.facebook.com/help/

Twitter




Twitter kampanya hedefi

Campaign objective

Choose your objective

Need help choosing an objective? Learn more

Awareness Consideration Conversion
Reach Video views App re-engagements
Maximize your ad’s reach Get people to watch your video Get people to take action in your app

Pre-roll views

Pair your ad with premium content

App installs
Get people to install your app

Website clicks

Drive traffic to your website

Engagements

Get people to engage with your Tweet

Followers

Build an audience for your account




Follower Ads

eeeee VODAFONE TR 4G

2 L

You're Not Good Enough
bebee.com

« Sayfayi 6ne ¢ikarip takip¢i kazanmaya
yonelik reklam formatidir.

M Garenta @GarentaTR
t.., Arag kiralamada yepyeni bir ddnem
" Garenta ile basliyor! Firsatlar igin bizi takip
edin. pic.twitter.com/Ty1Hx59Gdb

|
HER SEYI DEGISTIRMEVE
_ KENDIMIZDEN BASLADIX.

[

lfﬁi-

ar e
t o 8+ Takip et ‘

Garenta
@GarentaTR

Garenta’nin resmi Twitter hesabidir. Yeni nesil
arag kiralama.

&3 Sponsorlu

ESe s John White & @juanblanco76 - 4dk

= (ges= : Millennial bashing has gotten a little out of
hand. #uanblanco76 via #nc inc.com/john-
white/the... #beBee

e Qo a4

Kesfet Bildirimler Mesajlar




Promoted Tweet

Wl TWTR T

* Kampanya mesajini ilgili hedef kitleye ulastirarak etkilesim
yaratmak amaciyla kullanilan reklamlardir.

. The Barista Bar & @baristabar
i Video IZIenmeSi Love coffee? We've partnered with local

coffee bean roasters to bring you the

best flavors in San Francisco.

e Erisim&Etkilesim

« Uygulama indirme

» Siteye trafik cekme/doniisiim
* Kullanici anketleri

* Canll Yayln Promoted




Promoted Tweet cesitleri

.1l TBARMORE = 9:15 AM 100% @) il TBARMORE & 9:15 AM 100% wm) il TBARMORE & 9:15 AM 100% @, il TWTR = 9:15 AM 100% (=)

@ Home % @ Home e Q Home b @ . 4 o

The Barista Bar @ @baristabar
Love coffee? Visit our site to see the full
Barista Bar menu and specials.

The Barista Bar & @baristabar

Love coffee? Which destination has some
of your favorite coffee beans?

( Colombia >

( Costa Rica >

< Guatemala >

8,917 votes - 10 hours 4 minutes left

The Barista Bar @ @baristabar The Barista Bar @ @baristabar
Love coffee? Tweet which drink is one of Love coffee? Download the Barista Bar

app for our menu and specials.

your all time favorites.

® (o) Q 0
Promoted Barista Bar Coffee App
( Tweet #TeamCappuccino ) App Store T i
( Tweet #TeamLatte > < instail > Hawaiian Kona coffee beans by Eth
the Barista Bar cof
Q t_l @ |1| Q ‘Ll @ Li) Q ‘Ll @ (1]

Promoted

E Promoted Promoted

0 Q al & o Q Q

1°] Q Q | 0 Q Q &




Promoted Trend/First View

Turkcell 3G 07:16 @ %100 .

Q Search Twitter

2

TRENDING NOW Hurriyei‘.,:*‘;‘.‘; Sekrimoners
Usta gazeteci Atlay Kayaoglu'nu
* Marka etkilesimini artirmak icin ilk sirada yer alan #ErkeklerdeAglar | kaybettik... '

B3 Promoted by Axe Turkiye

reklam formatidir

. . #UykuYoksa
* @Gunllk rezervasyonlu satin alinir 2,567 Tweets

e 1 gln boyunca trend’lerin en Ustlinde yer alir o inikaresibials

@ozgurugzo and @SirAmor_ti are Tweeting about this

#SimdiYaziimasiGereken é
2,305 Tweets

Samsung Tlrkiye ©
Yeni Galaxy S8'e ilkk sen sahip ol.
Saban

10.4K Tweets

#3Aylar
1172 Tweets

Kerkuk TurkYurdudur
3,947 Tweets




Twitter hedefleme stratejileri

Demografik Kisi Hedeflemesi Yeniden Hedefleme
e Dil e ilgi Alani e Etkilesime Gegmisler
: o Cihaz : o Takipci @ : o Takipgiler
: o Lokasyon © i eKelime © e Ozel kitleler (App-Web)
e Yag © ©e Etkinlik P
: o Cinsiyet L e igerik

: o TV&Film




Yardimci Kaynaklar

Twitter FlightSchool
https://www.twitterflightschool.com/student/catalog

Twitter Yardim Merkezi
https://business.twitter.com/en/help.html



https://www.twitterflightschool.com/student/catalog
https://business.twitter.com/en/help.html

Tiktok




Tiktok kampanya hedefleri

Advertising Objective

Awareness

@ Reach

Show your ad to the maximum number of

people.

Consideration

Q Traffic &

website or app. Learn More

Send more people to a destination on your

@ App Installs

Get more people to install your app.

u: Video Views

Get more people to view your video

content.

Conversion

Conversion

Drive valuable actions on your website.

Learn More



In Feed Video

Ads will be shown on
For You page

—> Profileimage
After 9s

@Brandname
App name —> Display name

Details here details here

details here % Text

Download > —> Call to Action button

* C |y ©

If you're visiting this page Sponsored

JJ Music - Artist name

Home Discover Inbox




Join us for the #MBStarChallenge and show
us how you lot oot sta- shine! #MercodesBonz

Sporan we
8 Shape like a shining star - N

1 this

d' TikTok

amyclarinsofficial ® 20131218

Didd you oxpnet Sush an oad? -
amatteopeccol amaryneponsard Malspasser
Voir 1a iraduction




Branded Hashtag Challenge




Tiktok hedefleme stratejileri

Demografik Kisi Hedeflemesi Yeniden Hedefleme
e Dil e ilgi Alani e Ozel Kitleler (App-Web)
: o Lokasyon i i e Mdusteri datasi
. * Yag : i e Etkilesim
: o Cinsiyet : ielead

: o Cihaz




Yardimci Kaynaklar

Tiktok Yardim Merkezi
https://ads.tiktok.com/help/



https://ads.tiktok.com/help/
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Ornek Calisma

Bir oyuncak markasi hedef kitlesine kampanyasini duyurup, sitesinden bilet satmak
istemektedir.

- 1 aylik kampanya

- 25-45 ebeveyn hedef kitle

- 15sn video

- Hangi metrikleri raporlamaliyiz?

HA-OPY



Ornek Calisma

Bir otomobil markasi marka duyurusu yapmak istemektedir.

- 2 aylik kampanya

- 30-55 erkek hedef kitle

- 6sn video, gorsel

- Hangi metrikleri raporlamaliyiz?




Ornek Calisma

Bir giyim markasi, websitesine trafik cekmek istemektedir.

- 20-34 hedef kitle

- 3 aylik kampanya
- Urlin gorselleri
- Hangi metrikleri raporlamaliyiz?
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