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Türkiye'de Sosyal Medya ve Dijital 
İletişimi en iyi Kullanan Markalar 

Hangileri?

8









Netflix'in Dijital İletişim Stratejisi 
Nedir?
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• Dijital İletişim Stratejisi
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• Persona Oluşturma Taktiği



Netflix is an Entertainment Enthusiast
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4 Simple Steps to Form Comms. 
Strategy
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Hedefin Ne?
- Farkındalık Yaratmak?
- Lead Toplamak?
- Algıyı değiştirmek?
- Elde kalan ürünleri 

satmak?

Kime Konuşuyorsun?
- Onları nerede 

bulabilirsin?
- Ne tarz içerikler 

tüketiyorlar?

Taktiklerin Neler?
- Paid? Owned? Earned?
- Channels?
- Influencers?

4?
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Başarını Nasıl 
Ölçümlersin?

- Kantitatif araştırma?
- Performans rakamları?
- Tüketici yorumları?



Önümüzdeki Ders: Her Adımın 
Detayları ☺
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Stop.
Obsessing.
With Numbers.

26









Start Obsessing With 
Human Behavior
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Rakamların
Gücü

₺15₺60
%50 indirim!₺30 ₺7,5

₺7.5 indirim daha!₺22,5 ₺0

Bir tanesini satın alma hakkınız olsa…

?





















Digital Deep Dive
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DIGITAL & INTERACTIVE & DIRECT MARKETING



The digital 
landscape



Web 
4.0

• Customer Engagement

• Cloud Operating Systems

• Web Participation is a Necessity







“We have become 
a content 
publisher”

My Favorite Margarine Client
They now want to create a mobile game

They asked us if we can come up with the new candy crush

We are actually trying. Seriously. I even had to play a popular game to test it for a week



Web 1.0 Web 2.0 Web 3.0

• Static content provided by 

the creator

• Dominated by institutions 

and businesses

• Commercial and technical 

based

• Content is socially based

• Audiences started to 

generate content

• Content driven by online 

metrics

• Integration of content and 

communications

• Instant real-time 

communications



Digital Advertising



WHAT IS IT?

DIGITAL ADVERTISING

Display Ads SM Ads Email Video Native

… and a lot more



WHAT IS IT?

DIGITAL ADVERTISING



WHY IS IT USED?

DIGITAL ADVERTISING

Costs less than 
traditional media

Measurable Real time 
+ Interactable

+ personal
+ 
…

All the benefits of 
the digital landscape



DIGITAL ADVERTISING

WHAT ARE THE ADVANTAGES + DISADVANTAGES?

THE GOOD THE BAD
• Low cost

• Massive audience

• Multiple demographics

• Targetable

• Fasts

• Interaction based

• Consumes too much time

• Might take the conversation 

out of your hand

• Can be difficult to determine 

the ROI

• Digital is very noisy



Social Media 
Advertising



WHAT IS IT?

SOCIAL MEDIA ADVERTISING



WHY IS IT USED?

SOCIAL MEDIA ADVERTISING

THEY ALL HAVE SEPARATE USES 
AND METHODS

VIDEO CONTENT
VIDEO ADS

VIDEO 
SPONSORSHIP

VISUAL AND 
SILENT ADS

VISUAL SEARCH

GREAT FOR 
REACH

FANTASTIC FOR 
CUSTOMER 
RELATIONS

B2B



UGC VIEO
YOUNGER TA'S

DOESN'T REALLY 
WORK FOR ADV 

:)



WHAT ARE THE ADVANTAGES + DISADVANTAGES?

SOCIAL MEDIA ADVERTISING

THE GOOD THE BAD
• Personal

• Direct communication

• Feedback driven

• Engaged

• Cost Effective – A/B Testable

• Highly visible

• Immediate response available

• Too personal

• Easy to annoy

• Too crowded

• Ad Blocking



WHAT ARE THE ADVANTAGES + DISADVANTAGES?

SOCIAL MEDIA ADVERTISING



EXAMPLES

SOCIAL MEDIA ADVERTISING



EXAMPLES

SOCIAL MEDIA ADVERTISING





Influencer 
Marketing



WHAT IS IT?

INFLUENCER MARKETING



WHAT IS IT?

INFLUENCER MARKETING

Influencer marketing is not 

about finding an influencer 

and buying them out

It’s about marketing to the 

influencers so they market your 

product



WHAT IS IT?

INFLUENCER MARKETING



WHAT IS IT?

INFLUENCER MARKETING



WHY IS IT USED?

INFLUENCER MARKETING

50% More ROI 
than traditional 

media

71% More likely 
to convince an 

online purchase

81% trust 
information from 

blogs & influencers



INFLUENCER MARKETING

WHAT ARE THE ADVANTAGES + DISADVANTAGES?

THE GOOD THE BAD
• Authentic

• Cost effective

• Trust building

• Mass reach

• Engagement based

• Reach new audiences

• Sharable content

• Can’t be ad blocked

• Celebrity risks

• Advertising noise & clutter

• Can feel ingenuine

• Can feel inauthentic

• Influencers can promote too 

much sponsored content

• Being an influencer is a full 

time job – deceptive 

profession



EXAMPLES

INFLUENCER MARKETING



Viral Advertising



WHAT IS IT?

VIRAL ADVERTISING



WHAT IS IT?

VIRAL ADVERTISING

Advertising is the only topic in 

the world that the word “viral” 

is considered to have a positive 

meaning

Because marketers value the 

spread of their message more 

than the consumers



WHY IS IT USED?

VIRAL ADVERTISING

To take 
advantage of the 
sharable nature 

of digital content

To avoid media 
spending on 
reach & cut 

budgets

To take advantage of 
controversies and 

human 
characteristics 



WHAT ARE THE ADVANTAGES + DISADVANTAGES?

VIRAL ADVERTISING

THE GOOD THE BAD
• Low cost

• Enter the discussion in a 

new way

• Boosts creativity

• Break through the 

advertising noise

• Create interruption

• Brand dilution

• Interruption

• You can’t take it offline

• Difficult to measure

• Unpredictable 



EXAMPLES

VIRAL ADVERTISING



EXAMPLES

VIRAL ADVERTISING



EXAMPLES

VIRAL ADVERTISING



EXAMPLES

VIRAL ADVERTISING



EXAMPLES

VIRAL ADVERTISING

After a while most eksisozluk 

users loved the idea and 

blamed those who were scared 

to not value creativity

The results were great ☺



SEM & SEO



WHAT IS IT?

SEM & SEO



WHY IS IT USED?

SEM & SEO

We search for 
everything

We can search 
for images, with 
images and with 

sounds

Best way to reach 
those who are 

already interested in 
what you are 

offering



WHY IS IT USED?

SEM & SEO



SEO

WHAT ARE THE ADVANTAGES + DISADVANTAGES?

THE GOOD THE BAD
• Continuous flow of free and 

targeted traffic

• Higher ROI than normal ads

• Higher brand integrity

• Access to data

• Results everlasting

• Takes a lot of time

• Long wait to get the ROI

• Competitive SEO requires a 

lot of investment

• There is no assurance it will 

work

• Left at the mercy of an 

algorithm



SEM

WHAT ARE THE ADVANTAGES + DISADVANTAGES?

THE GOOD THE BAD
• Cost control

• Targeting

• Direct ROI

• Instant

• Complex

• Competition is high

• Not trusted

• Costs are not always 

converted into useful traffic



EXAMPLES

SEM & SEO



EXAMPLES

SEM & SEO



EXAMPLES

SEM & SEO



Mobile Advertising



WHAT IS IT?

MOBILE ADVERTISING



WHAT IS IT?

MOBILE ADVERTISING



WHAT IS IT?

MOBILE ADVERTISING



WHAT IS IT?

MOBILE ADVERTISING



WHAT IS IT?

MOBILE ADVERTISING



MOBILE ADVERTISING

The mobile is on 
the rise

(joke – but true)

Extremely 
personal devices

Offers a wide range 
of technology like 

AR

WHY IS IT USED?



MOBILE ADVERTISING

THE GOOD THE BAD
• You can reach people where 

they happen to be

• Easy to track

• Frequent shares

• Extreme targeting

• Easy to focus niche

• Extreme engagement

• New technologies

• Few opportunities to correct 

errors

• Wide variety of devices

• Privacy issues

• User behavior data can 

mislead

• Ad Blocking

• Unable to track emotional 

response

WHAT ARE THE ADVANTAGES + DISADVANTAGES?









MOBILE ADVERTISING

EXAMPLES



Content Marketing



WHAT IS IT?

CONTENT MARKETING



WHY IS IT USED?

CONTENT MARKETING

To contextually 
link brands and 
to position them 

thoroughly

To outsource the 
weight of 
creating 
relatable 
messages

Benefiting from the 
organic link of 

consumers with 
content



CONTENT MARKETING

WHAT ARE THE ADVANTAGES + DISADVANTAGES?

THE GOOD THE BAD
• Evoking an emotional 

response

• More chances of virality

• Becoming a reliable source 

of information

• Attracting relevant 

consumers

• Not easy to create the organic 

link

• Costly and hard to replicate

• Very indirect

• Hard to measure the real ROI



EXAMPLES

CONTENT MARKETING



EXAMPLES

CONTENT MARKETING



EXAMPLES

CONTENT MARKETING



EXAMPLES

CONTENT MARKETING



Native Advertising



WHAT IS IT?

NATIVE ADVERTISING



WHY IS IT USED?

NATIVE ADVERTISING

To fit the 
platform of the 
advertising to 

the fullest

To engage with 
the consumers in 
the right state of 

mind

To attempt passing 
as editorial content



NATIVE ADVERTISING

WHAT ARE THE ADVANTAGES + DISADVANTAGES?

THE GOOD THE BAD
• Great ad placement

• Right and fitting

• Deliver message without the 

barrier of being an “ad”

• Shareable

• High reach

• Viewers can feel taken 

advantage of

• Not real content, just an 

attempt to be seen as content

• Doesn’t bring SEO benefits

• Can be expensive

• Hard to replicate & Sustain



EXAMPLES

NATIVE ADVERTISING



EXAMPLES

NATIVE ADVERTISING



Dark Social



WHAT IS IT?

DARK SOCIAL



WHY IS IT USED?

DARK SOCIAL

Dark social is 
where the real 
conversation is 
happening at

The most used 
social media

Extremely targetable 
and conversation 

based



DARK SOCIAL

WHAT ARE THE ADVANTAGES + DISADVANTAGES?

THE GOOD THE BAD
• Right at the heart of 

conversation

• Can benefit from adding 

human touch

• Pull based – low cost

• Inbound marketing

• Extremely hard to pull off

• Can either be perfect or 

terrible

• Needs constant management 

and maintenance

• Cannot ever be mass



EXAMPLES

DARK SOCIAL

NOT THIS!!!



EXAMPLES

DARK SOCIAL

THIS!!!



EXAMPLES

DARK SOCIAL

THIS!!!



2) PRIVACY & THE FUTURE OF DIGITAL







Privacy & Ad 
Blocking









WE
HATE
ADS

Me
And everyone else





The awesome content 

they want to consume

A cool regular person



The awesome content 

they want to consume

A cool regular person

ADS
ADS

ADS ADS

ADS

ADS



RESULT?













No.





THE IRONIC THING IS…



THAT THE AD BLOCKER COMPANY SENDS ME SPAM, TOO

:(



BUT WE
LOVE

SOME ADS
: )

Me
And everyone else



SORRY, I REALLY LOVE THIS ONE IN PARTICULAR



WHY?

It all depends on three 

variables



WHERE WHEN HOW



4 SIMPLE WAYS

to overcome the hate towards 

advertisements



1) FUND OR 
PROVIDE 
CONTENT 

2) ENTERTAIN 
THE TARGET 
AUDIENCE

3) DO 
SOMETHING 

GOOD

4) REMOVE 
BARRIERS TO 

CONTENT



1) FUND OR PROVIDE CONTENT – NOT NATIVE ADVERTISING!!!

:(



2) ENTERTAIN THE TARGET AUDIENCE



NOT LIKE THE FOLLOWING THOUGH!!!







OR PERHAPS THAT IS ENTERTAINING AT FIRST ☺



3) DO SOMETHING GOOD



4) REMOVE BARRIERS TO CONTENT – OR DO SOMETHING WITH IT!



4) REMOVE BARRIERS TO CONTENT – OR DO SOMETHING WITH IT!





EFFECTIVENESS ≠ LIKEABILITY





Targeting & 
Remarketing



WHAT IS IT?

TARGETING & REMARKETING



WHY IS IT USED?

TARGETING & REMARKETING



TARGETING & REMARKETING

WHAT ARE THE ADVANTAGES + DISADVANTAGES?

THE GOOD THE BAD
• Right message for the right 

audience

• Measurable

• Easily targetable – cookie 

based

• Hard to target on mobile

• Device specific + device 

bound

• Creepy, very very creepy

• Can turn off consumers from 

a purchase



EXAMPLES

TARGETING & REMARKETING
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